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87 years old & still relevant?

Hip, cool and sexy, ToM and always consumer’s 15t choice?

From Belgium to Bangladesh?

Despite strict Sex advertising restrictions?

Loved by GenX to GenZ?
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120bn Sex Occasions per Year

But only 3 out of 10 are happy with their Sex Life
_/




GenZ & Media

‘Always on Generation’: >3000 text messages / month

Use Ad-blocking software (45m users USA alone, 41% increase)
Go Mobile: Snhapchat & Instagram. YouTube, Meerkat, Tinder
GenZ has an attention span of 8 seconds

60% want to change the world to a better place

80% say that being creative is important
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GenZ & Sex & Media

Online Dating is the new Normal: 11bn Tinder matches.in 2016.
31% of 19-29 year olds are sexting on Snapchat
Porn is the new Sex-Ed: 68% of young Men watch

Youth is more responsible:
Drug use, alcohol, smoking & teenage pregnancy are at lowest levels



Durex Principles to Engage

What’s the Consumer Insight? Is there a human Truth?

Say one thing only. Say it loud and clear and over and over again

Be bold & daring

Be authentically Durex



Model 1

Model 2

Model 3

The global, digital campaign

The PR Stunt

Always On
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40%

People love their Mobile Phone more than Each Other

USE PHONES DURING MEALS

SAY TECHNOLOGY NEGATIVELY IMPACTING RELATIONSHIP

PARTNER DISTRACTED BY PHONE WHILE INTIMATE

ANSWERED PHONE DURING SEX




Can the same technology that tears us apart
bring us together?
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Would you share it?




Can a Smartphone Really Give You an Orgasm?

Arnold continued: "Susie’sapproach to doting ond relationships is very much aligned with
The future of sex has arrived: unlock your phone’s full potential thanks to ours — we firmiy beliewe in the importance of o real connection with your paretner.

pioneering new technical breakthrough from Durex Technology has proven a Augely successful medium in bringing people together and we
Bbelieve we have now developed g way to bring them together successfully in the bedraoom
too ™
London 2 March 2015: Global leader and numberone sexusl health brand, Durex, h=s today
revealed they have diversified into technology and partnered with app developer, Susie Lee
ofSiren, to launch a major new technical innovation to revolutionise people’s sex lives.

Lee adds: "it has been such an exciting process woarking on the Turn On Froject with Duresx.
Hawving used rechnology to cregte g new way for women to meet gnd make megrningful
connections with men in o safer way an the doting scene, it'sgreat to use this technology in
The global Research and Dewvelopment team =t Durex has collaborated with Lee to develop a new way for people who want some help ro spice things up in their sex life and have an

Can a Smartphone Really Give You an Orgasm?

The future of sex has arrived: Durex’s new digital technology division prepares
to announce mobile technology breakthrough

Richard Arnold, Head of Research and Dewvelopment, Durex says: “We ook inspiration from

modern habits and lifestyie; our ever growing relionce on portoble tech for everpdoy tosks About Duresx
and snhancing experisnce. Feople ars regulary using apps and smartphane rechnalogy for Durex® isthe #1 sexual wellbeing brand waorldwide. The brand not only produces condoms which

. . . ) . . exceeds global testing standards, but also offers pleasure gels, lubricants and personzl massagers.
virtually everyching in day to day life so why not look ot how we can hefip them useitin the ) B . . . . .

R . " With over B0 years of experience in the bedroom, Durex isdedicated to inspiring lowvers to lowve sex
room too, in o really positive way. safely. That iswhy Durex will never stop innowating with new products that enhance the sexual

Lee says: “i'm sure there will be speculation as to how this works and whether gur clgims can experience, helping couples get closer and go further together.
Bejustified in thot we con uitimartely help people achieve orgasm_. Howewver, we howe seen For mare information, go to wowww. Durex.com.

EQME EUrprising and exciting results in testing and gre conjfident there is g growing market

About Reckitt Bencki LLC
and the technalogy really waorks; peaple are crying out for new ways to help enhance their o neui=ar

P Fife RBisa global consumer goods leaderin haealth, hygiene and home. With = purpose ofdelivering
ove life. innowvative solutions for healthier lives and happier homes, RBisin the top 25 of companies listed
Lee, a graduate of ¥ale, Columbia and University of WA in molecular biophysics and onthe London Stock Exchange. Today itisthe global Mo 1 or Mo 2 in the majority of its fast-
bigchemistry, is CECQ of hotly tippad new dating 2pp, Siren, which recently lsunched across Erowing categories, driven by an exceptional rate of innowvation. Its health, hygiene and homes
Marth Americs to crestively overhaul online dating for women. As = visusl artist, an expert portfoliois led by 19 global Powerbrands including Muraofen, Strepsils Gaviscon, Mucinex, Dure:x,
in urban public education, and fine arts, her =im is to creste technolosy platforms that SE!'ID“J Ly=sol, Dettol, Clearasil, Veeat, Harpl-f:, Bang, Mortein, .FII'IIShJ Va.nlsh, Wu-n:llte, Calgon, Air
) ) Wick, and French's. RB has close to half ofits revenues coming from it 2 emerging market Areas

amplify human connections.

and just owver halffrom itsdeveloped market Area. Owver 70% of core revenues come from the
health and hygiene castegories of the portfolio.
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Developed in Partnership with Tech Entrepreneur and
Biophysicist Susie Lee of Siren Mobile




Breaking News at the Fira Barcelona — the world’s biggest Mobile Tech Congress




Turn Off To Turn On

love sex
- ®
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READY TO
TURN OFF?

PHONE OR
PARTNER

PLAY NOW

/ |

So, you're still with
Chris, right?
No




Ads you should watch right now: Durex explains how

Durex beautifully slays the real enemy of sex

in new marketing film Forbes

Funny Durex ad blames smartphones for sex

life problems ﬂailggg;@

turning off could be a real furn on @

The clever trick that will change your life forever has
been unveiled in an honest yet moving video by

Durex
YAHOO!

Durex pushes all the right buttons. Emotional film
reveals technological breakthrough: disconnect to

reconnect REUTERS

Durex wants couples to disconnect from

technology in #connect campaign
THEBMILIMI , ’

Durex’s secret bedroom technology takes

over YouTube AI]WEEK

The secret to Durex's “tech revolution for the

bedroom” is much simpler: Just ‘rurn;rm |

off

THE HUFFINGTON POST
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Durex met des couples homos dans sa nouvelle
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Durex unveils the sexiest thing your
smartphone can do in the bedroom
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Durex zeigt seine
"Orgasmus-App"

I'he Third Metric
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How To Use Your Phone During Sex (Ion't)

Durex® Pashes All The Right Buttons

Durex® Puss
Estional Fom Revests Tecnsciogreal Sre

Demcarnect To Mecomrect RP ONLINE

e All The Right Buttone

What feature on your phone
can improve your sex life by

Durex stellt "sexy neue
Smartphane-App” vor
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Durex Beautifally Stays The &
Emenay OF Sex In New
Marketing Film
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3'd biggest Digital Video Campaign / Year

e Most watched viral ad in the world 3
weeks in a row

e 75M Video Views
e 3.9 Billion Total Impressions: 88% Earned
e Likeability >95%

e +2000bps increase in purchase intent

oglobo.com.br
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Model 1:

The global, digital campaign
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The PR Stunt
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Always On
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The Insight

e Sexof GenY & Z is shaped by
technology

* They are living in a world of dating
apps, casual sex and sexting on
social media.

 Developing a relationship through
messaging is their norm.

« lovesex

qurex.,



! Emojis are their
| new:language

iMessage
Today 1:58 PM

Delivered



iMessage’ ‘

Today 1:58 PM

DS ll

Delivered

Don't forget to bring condoms  §

ne

3



But no Safer Sexting!




#CondomEmoji




We’ve hit a Nerve: WAD became Emoji Day!

But still no Condom Emoiji...




Turn a World Aids Day PR Stunt into a Year-long Campaign

w
Arabia

[ ]

lg3pbl . puS 803 (0 peaaill j90,1 0.8 1OV lgaslis °

losa)l aS,Liko § uledl NS o
urex safety emoi video. Show your support for an
low sh:

7" #fCondomEmoji CTA, Campaign Hero Video, 1:25, Facebook & PR

Phase 2:
Open text message to Unicode, Short video, 0:30, PR & Twitter

‘seriously and we go beyond the 13
d
aD R . Durex Global 2 Follow
0 #BreakingNews: We're launching an exciting a Se °
— ew savoury #condom range - Aubergine

flavour! N #CondomEmoji

Hoax product launch, Twitter Post, PR only




So we decided to launch an Eggplant Condom....




...and the Web loved (and sometimes loathed...) it!

),f ¥ Durex Global on Twitter: % \

il

tter.com/durex/status/772771914972536832/photo/17ref_src=twsrc%5Etfw

T Patrick Thévenin @PatrickThevenin - Sep 5
7 @durex @XavierPauf c'est pour les bites tordues ?

gurex

e = =
3 & G
Dgrca_x Global £+ Follow

= - 1 = 2g= Xavier Paufichet (@XavierPauf - Sep 5
#BreaklngNeWS‘ We re IaunChlng an e?(CItlng . @PatrickThevenin @durex avec petit chapeau vert fleuri sur le gland.
new savoury #condom range - Aubergine
flavourl \ #CondomEmoji

Becky Bedbug @ BeckyBedbug - Sep 5
@durex @fransbeautyblog @isabellerfox

Issy @lssyBelleFox - Sep 5
@BeckyBedbug @durex @fransbeautyblog OMG! \ yes Durex

Francesca @fransbeautyblog - Sep 5
@isabellerfox @BeckyBedbug @durex HIDEQUS Durex, what you playing at?
“wNeN.

Issy @lssyBelleFox - Sep 5
@fransbeautyblog @BeckyBedbug @durex I'm going to get some for you Franl

etfelicitofill.cat (Zeifelicitofill - Sep 6
@durex we need Scudella & Carn d'Olla flavour pleasel m

dF <P Hika @Hikari_P - Sep6




Highest ever Rol as PR-Led Campaign

19M Engagement every Activated in 6.4Bn >1100
branded video views 3 seconds 43 markets PR impressions editorial pieces
Views in >200
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Model 1: The global, digital campaign
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love sex; GREAT SEX
love sex
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Durex in China

* Biggest Durex market worldwide
 100% Service & Mobile Focus
* 600 Posts, Messages & Campaigns per Month

 1/3 of Sales with GenZ
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The only way for her to
stop shopping on 11.11




Customised Durex Packs
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Travel with Love (and without Money, but with Sex Toys...)

]



The Difference between...

(durex]
RESGHMFHEMXAZ...




Don’t Go Anywhere!
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\ one thing only. Say it loud & clear & over & over again
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\-—B'E'bvld'& daring

\ Be authentic



