BMW Mar ktgl

s Unternehmenserfolg in der digitalen Welt.
Beispiel BMW: 1 year in social media.
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s Why Social Media?
The Internet from a Customer Perspective.
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BMW Marketing Innovations

omimars If yOU Want to reach people...
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5 What does this mean for our brand?

IT'S NOT ABOUT WHAT WE SAYITIS.
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e rSocial Media.
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sz BMW Group goes social.

Figure 4. % of Time Spent vs. Total Internet (U.5.)
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sz BMW Group goes social.

i R SR b e iriorat ) vou visited an official brand/company wel
Figure 20 : “Thinking about using the internet, have you visited an official brand/company websi

Universal McCann. Wave 5. Oktober 2010.




sz BMW Group goes social.

Figure 21 : “Which of the 1 M have you done with your social networking profile?” -Amongst those who have used
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Universal McCann. Wave 5. Oktober 2010.




sz BMW Group goes Social.
Strategy Development.
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e Educate the company.
Center of Competence & Service.
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e Dialogue first.
1 ;.1 1.2010
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Brand strategy vs. product focus.
Global. National. Local.
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BMW Marketing Innova

e e BIMIW Group goes social.
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s Strategic Targets.
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Target setting.
Balanced Score Card.
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arketing Innovations

O P Target setting.
h Daily targets.

Watch.
Learn.
Improve. =
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s Target setting.
1 ;.1 1.2010
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700.000 fans




sz Target setting.
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#1automotive brand




s Target setting
;1 .11.2010

Draily Post Wiews Daily Post Feedback
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e BIVIW Group goes social.
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§ The ,,how to*.




e Preapare the Company.

11.11.2010

. Involve all relevant departments.

BMW Welt = ¥ Human
: Resources

Sales
In-/Outbound

communication
Public Relations
Motorrad

Financial
Services

Rolls-Royce
Motorcars

Markets




s Synergies and Roll-Out.
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3 Social Media Center.

Your Guide to Social Media Activities and Assets

Quick Start
g n 5:9 ) Rate Like
4 | Video . Follow
== Share
N PhOtO Retweet
I& : - Comment
= Tavt - .

@, Social Media Center. BMW Group @
& Activities and Assets.
\? Dashboard |Eea’|:|" ‘Eo,?
Welcome Thehartworker| Update Status | Recently Viewsd| Settings| Administration | Log Out
Dashboard

Highlights

Check out our social media highlights! We're also
looking forward to hearing vour latest news.

10/12/2010

Some important new Facebook features

Read More

09/29/2010

BMW global Facebook page hits 2 million fans

Read More



e Strategy come alive.
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” Just do it.




s Launch BMW global fanpage.

11.11.2010

“ November 2009.
BMW ist bei Facebook.

Reqgistriere dich flr Facebook, urm mit B in Yerbindung zu treten.

BMW

Pinnwand Info Fotos BMW TY Video welcome 3

The official Facebook Page

— ‘ of BMW.
Sheer

CLICK ON THE BUTTON
ABOVE TO ‘LIKE’' BMW.

welcome to the official BMW

Facebook page! et the LATEST NEWS  mest OTHER DRIVERS, SHARE YOUR PHOTOS, learm
about NEW BMW MODELS and PROTOTYPES, follow the latest LIFESTYLE
TREHNDS and get invited to BMW EVENTS.



BMW Marketing Innovatio
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BMW International Branded Facebook Page.
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12/2009.
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BMW International Branded Facebook Page.

11/2010.
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e Status BMW global fanpage.

OMV Fachtagung
11.11.2010
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November 2010.

Pinmweand Into Fotos BRA 1Y Wideo Welcome B

Driving Pleasure

Ficial BMW
et the LATEST NEWS, rmeet OTHER DRIVERS, SHARE YOUR PHOTOS  sam
about MEW HiIW ?@%@@éé’i@ and PROTOTYPES, '?: Cthe latest i%?é’i&%%&i
THERDS and sl rwited o %%%%E?% EVENTS




BMW Marketing Innova
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-~ (Go National.
Oktober 2010.
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- Go National.
Oktober 2010.
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Go Local.
Oktober 2010.

BMW of Freehold
Authorized
BMW Of FTEEhOM Center
'—-! i HOME CONTACTUS  ABOUTUS SITE MAP
The Ultimate

Driving Machine

Internet Only Specials
Browse Hew BMUUs
Certified Pre-Owned BMWWs
Other Pre-Owned Vehicles
2011 X3 Preview

BMW Ultimate Protection
BMW Diesel

The BMWW Purchase Experience

For BMW Cwners

The Deal of The Month!!

If you like BMW's as much as the people in this

S Realhcal? NJ BMW dealer then you're going to want to follow us.

Financing
5 Fallow us, friend us, join our groups, watch ourvideos, become a fan and more. BMW of
BMW Service p X K ) )
Freehold is using the latest and most popular social networking sites to keep our current and
BMW Parts future BMVW customers informed and up to date.

Photos and Videos
BMW Owners Speak
About Us

News & Events
Refer a Friend

BMW Performance Center

: o ‘\.\.. -/
Bimmer Blog Eriend us on Follow us on Watch us on
p— Facebook Twitter Youtube
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Add to my page's

Suggest to friends

Museums.

Information

Am Olympiapark 1

Minchen, Germany, 80803

01802118822 (0,06 EUR pro
Anrof

Minute aus d
Mobilfunknetzen.)
16 friends like this

& of 16 friend:

411 | jonas spiskermanno | Beppa Bremo

BMW Welt | BMW Museum (5 Like

Wall Info  Evemts Photos Links Video »

Create an advert

Weicome o #New Twitter! Read up on what's new. You can aiso leave the proview and come

Q] Homs Profis

kwitter¥ | Scach

BMW Group goes social.

Close X

B thonartweriar -

The Ultimate
Riding Machine

tPage
Promote with an advert

Add to my page

This is the official Fac
page of BMW Motorra

Insights

18,8568 Manthly Active Us
1178 Daily New Likes
55368 Dally Post Views

1258 Dally Pos

26 friends like
26 friends

1

BMW Motorrad

Wall Info  Evemts Photos Video  ChatReview » <+

& Home

bwitter) [Ssich

BMW Motorrad &
@BMWMotorrad Munich

facebook G B

& BMWMotorrad

110 2

Rolls-Royce Motor Cars

wall

ROLLS|

S friends like this

o e
o\\s—““c

info  Welcome Photos  Films iPhone

Rolls-Royce Motor Cars When we build a Phantom, we make sure the

wood veneers come from a single tree so the colour and grain match

perfectly. Recently, we added a personal touch to a bespoke Phantom by

creating the veneers from a yew tree felled on our customer’s estate. To,

find out more about our extraordinary attention to detail, take a log
manship film.

Rolls-Royce Craftsmanshi

Rolls-Royce Motor Cars Have 2 look at the album, we've just uploaded
of photos taken behind the scenes, while filming Silence at the

ack. If you haven't seen the film yet, please take a look at the link
215t Century Legends - Silence at the Racetrack

tLike Share Fls

thehartworker *

Connect with more
ds

book

Lo Chat (39)
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facebook

BMW Group goes social.
Facebook.com/BMWKarriere.

BMW Group =@+

Seite bearbeiten
Mit Werbenanzeige bewerben

Zu den Favoriten meiner Seite
hinzufiigen

Freunden vorschlagen

Willkommen auf der
offiziellen Karriereseite der
BEMW Group auf Facebook
far...

waSchiller,

..Studenten,
...Berufseinsteiger
...und Berufserfahrene.

BMW Karriere

Pinnwand Info

Karriere

Job Channel

Video

Startseite

Veranstaltu.. >

Statistiken

Was machst du gerade?

Anhdngen: ﬁ| E e

-

Optionen

Turgay Taner Eryigit Sehr geehrtes Bmw Karriere Team

Ich habe diesen Sommer meine Ausbildung als Konstrukteur/Designer in

der Firma Alstom CH beendet. Ich wire sehr interessiert bei lhnen eine
Karriere, in der gleichen Branche, zu starten. Ware dies moglich?

Danke und Gruss

Mehr anzeigen

vor etwa einer Stunde - Kommentieren - Geféllt mir - Melden

BMW Karriere Hallo Taner,
vielen Dank fir deine interessante Frage. Aktuelle
Stellenausschreibungen dazu gibt es in unserem JobChannel

hier auf Facebook. Am besten, du schaust selbst mal nach, ob
fiir dich etwas Interessantes dabei ist. Viel Spaf!

Beste Gr...

Mehr anzeigen

vor etwa einer Stunde - Gefallt mir

Schreibe einen Kommentar ...

Maxi Hellmann Sehr geehrtes BMW Karriere Team, warum
wurde denn meine Frage ignoriert?
Ich stell sie einfach nochmal.

Profil

+

Freunde finden Konto

Werbeanzeige erstellen

Tritt mit weiteren
Freunden in
Verbindung

Teile deine Facebook-
Erfahrungen mit weiteren
Freunden. Verwende
unsere einfachen
Einladungswerkzeuge, um
mit diesen in Verbindung
Zu treten,

Weitere Werbeanzeigen



e e BIMIW Group goes social.
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Leading
German career

page

Anzahl Fans deutscher Facebook-Karriereseiten
& 2010 TMP Communication and Services GmbH
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BMW Karriere

Be Lufthansa
Media-Saturn
Daimler Career
Karriere bei Audi

Volkswagen Karriere




vz BMW Group goes social.




e o BIMIW Group goes social.
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o What might be next?
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CONVERSATION



Stay social!



ot This I1s never the right choice.
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" Open your eyes and ,listen‘ to their voices!




