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Treiber der Innovation SAP\M

Supply Side / Technology Push Demand Side / Customer Pull

Increased hardware performance (main memory, Business agility (Real time business: time to
multi-core, parallel processing) Innovate, time to market, time to react, time

In-memory databases (all data in-memory, to adjust business model)
SR SHENE, QLA 4 OV, 1 SEEgRis, o-c) Consumerization of IT (innovation in IT

Big data (explosion volume + variety + velocity of driven by consumer electronics, social

data driven by the internet, ...) media)

Internet of things (availability of cheap sensors Segment of one (precise targeting of
everywhere) customers, personal recommendations)

Increased software capabilities (predictive De-layering and empowerment (data-driven
analytics, artificial intelligence, machine learning, and analytical work, empowerment of front-
natural language processing) line workers)

Source: SAP






“‘Empowerment” fur Marketing
und Agenturen:
Vereinfachung, Assistenz &

Automation



Vereinfachung des Einkaufs SAP\M
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Vereinfachung der Prozesse SAP\M

EXHIBIT 1 | Advertising Agencies Suffer from More Than 25 Inefficiencies and Pain Points ~ ~ r~
Weia proposs in WUItple qUalty sssurance Waiting and manual 0 Marketing Expert Media Expert Media Buyer
different formats and proof of “go live” steps pmwmnf of '
POs and 10s
Manual setu Ir________________________________I
T SAP Hybris (¥) . SAP\M AR
Marketing Suite g - . ARIB A"
Reservation buy 1 EXCHANGE | Supplier Relationship Management
Numerous reporﬁng| optimization done only i MEDIA b PP P &
uirements through publishers J i
..... l_..__...‘. g |
\ 1 I
Biling ' : |
_______________ s & : Create campaign i
p— - Reporting MEEEE rm— 8 ] (automatically) + receive :
workflow tools SEIer platforms ‘ﬁ consolidation.and || systems o i task for completion i
1 I
P DMP Reconciliation of i
i - pertsemonca rezaits (B Flnance Du_v | Setup ad campaign and !
) ) 1 F 5 z 1
Planning and SEM tools Analytical tools systems not i settings (tactics, inventory, I
budgeting tools Limited customizable paEeclic Qo . eting:
— Taggng v dashboard capabilities| | ©ther t00ls < ! targetm;lg). Send for
. - Multiple ad servers Setting ul N w ! approval.
Difficult-to-edit 4 g up tags |
.|| based on media tracking tools Berall S
rkflow tools built can be a lengthy =
wofor g:'qu:nﬁalm L formats manual process Dtt‘:l: ?\gg Ha:fés&ht%a ' m i
processes Length%downloads reporting platforms \
and formatting or activation tools 1 Activation of ad campaign
of DSP data tiole acivatt ' el
— ultiple activation !
Research Duplicate data | |tools used owing to client Multiple tags needed 1
conducted using entryin plannin legacy or performance to track different 1
many tools and activation tool preferences types of information 1
[ sStakeholders [ Process [ Tools and solutions E Exelcu.tlon an (aUtcl)'_)
T | optimize ad campaign
Note: RTB = real-time bidding; SEM = search engine marketing; DSP = demand side ; DMP = data p PO = pi I
order; 10 = insertion order.
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Kl liefert nicht nur Korrelationen sondern
Ursache- & Wirkbeziehungen

Astronomisch hohe
Anzahl von moglichen
Modellen.

Hohe Prognose-
genauigkeit aus den
Modellen.

|dentifikation aller
KPI-Treiber.

Deutliche
Effektsteigerung.
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. Automatisierung repetitiver
Funktionen plus Assistenzsyteme

. Mehr Freiraum fur Kreativitat

. Mensch plus Maschine = Winning
Team



DIE ZUKUNFT DER MEDIA OPTIMIERUNG - JETZT.
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